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23 / BIG BREAK FOR

BABY BELLS

The door will be open for
the seven regional Bell
operating companies to
enter the *‘information
services’’ arena if a July

25 decision by U.S. District

Court Judge Harold
Greene is upheld. Video
newspapers, classifieds,

and yellow pages are some of

the innovations that may
be in store; as for video
program distribution, the

1984 Cable Act still prohibits

it inside a company’s

= Ameritech

(= Bell Atlantic
(= BellSouth

@ NYNEX

= Pacific Telesis
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(=} Southwestern Bell
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President Bob Iger lays the
blame on impatient
channel-zappers, and says
that males have an itchier

remote-control trigger finger

than do females. During
last week's segment of the
Television Critics
Association press tour, he
announced a fall schedule
debut that will unfold over
the course of three weeks
in September, and predicted
that losses from shows in

the bottom third of the ratings

will force one or more
networks to return a portion
of the prime-time schedule

H 1
service area. | toaffiliates.
24 / FIN-SYN CASE 56/ STATION ROLLS
o T———RRRRRRR, |
TAKEN TO JUSTICE Federal court decision could allow regional |
phone companies into broader BACK PRIME TIME
The three networks asked communications arena (page 23). | ]
the Justice Department for ] | NBC has given the go-
help in overturning rules 25 / CBS CLOSES prospects in exclusive ahead for Sacramento
that prevent them from MIDWEST DEAL BROADCASTING interviews, | affiliate KCRA-TV, as a [

syndicating or acquiring a

test, to shift prime-time

financial interest in programs Midwest Communications 29/ ‘IFIWERE A programing back one |
they license from outside sold wcco-Tv Minneapolis CABLE OPERATOR...! hour, to 7 p.m., and in the |
producers. To expedite and other properties to packa_ge cut a half-hour [
action, the networks At the CTAM cable | from its evening news, [

decided not to pursue other
issues like the *‘option
period”’ provision, which
limits the length of
contracts with outside
producers to four years.

debt-assumption package
worth $200 million. The
move will expand CBS’s
reach from 20.8% to 22.7%
of TV households,

providing it receives a waiver

from FCC regulations on

[
|
|
|
|
|

CBS last week for a stock and |
i
|
|
|

conference, Showtime’s
Tony Cox, HBO's

Michael Fuchs and Disney's
John Cooke told operators
what they would do if they
ran cable systems: Use the
high profit margin in

produce an hour newscast
at 10 p.m., and start The
Tonight Show at 10:35.

The station promised to take

acut in affiliate

an adverse effect on

25 / TV CONSORTIUM its resulting AM-FM-TV premium service to cut market ratings. The station’s
MEETS WITH STUDIOS cross ownership in prices and boost customer a_pproval for _the test is

Minneapolis and on the 12- likely to motivate other West
A newly formed station limit. calm down about the 2% PPV | Coast affiliates to ask for

consortium of 28 independent revenues and be thankful

the same opportunity.

! compensation if the move has ll
|
|
| :
service, advised Cox; : |
|
' |
| i
{

TV stations accounting for 26 / THREATS TO for premium channels, said

over 50% U.S. coverage is CABLE? Fuchs; provide pay

negotiating with MCA and * packages that create value, | 59 / DISPUTE OVER
Warner Bros. for series Compared with broadcast said Cooke. | RADIO NUMBERS

development projects. If
arrangements continue as
planned, the two-hour
time blocks will air in fall
'92. Some industry
observers see the plan as a
trial run of a fifth

network, but group members

deny the speculation.

4 This Week

TV, conventional wisdom
says, the cable outlook is
rosy, but where does the
industry stand against the
coming tide of programing
choices offered by DBS

and compression technology?

Programing chiefs and
operators talk about their

|
n
|
|
|
|
I
|
|
|
|
|

31/ REMOTE
CHANCES FOR DRAMAS

Lamenting the loss of
*‘quality dramas’’ (Twin
Peaks, thirtysomething)
from the network schedule,
ABC Entertainment

The Concert Music

Network released an analysis

last week of network radio
duplication and audience
overlap; figures ranged

from a low .35% up to 100%,

or total duplication.
However, some network
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WilTel's switched video fiber optic network now reaches 50 mar-
kets. Could NBC adopt fiber-satellite network by 19952 (page 42)

SPECIAL REPORT:
SATELLITE "91

34 / COMPRESSION EXPANDS

Equipment enabling up to eight video signals to be compressed
onto one transponder should be commercially available by
mid-"92, but don’t expect big savings in satellite costs right
away. Regardless of cost, existing and new television players
will fill the increased capacity with more and more services.

42 / NETWORKS TRY FIBER

The Vyvx National Video Network, which boasts a 50-city
fiber cable connection, hopes that its successful try-outs with
the broadcast networks will bolster its pitch to provide inter-
connect service at a price competitive with satellite. The future
may lie in hybrid satellite-fiber distribution.

49 / SOVIETS JOIN INTELSAT

Intelsat welcomed the Soviet Union as its 121st member this
month, signaling “‘the last nail in the Cold War’s coffin,”
according to Comsat President Bruce Crockett, and move-
ment, albeit slow, in worldwide satellite deregulation.

52 / DBS GETS BOOST FROM INVESTMENT

Steve Petrucci and Eddy Hartenstein of Hughes Communica-
tions are bullish on their DBS enterprise after last month's $50
million investment by Stanley S. Hubbard and his United
States Satellite Broadcasting consortium. In a BROADCASTING
interview, the pair talk about the possibilities of a distribution
system that ‘“gets to the whole country from a single source.""

researchers are skeptical
of the CMN’s methodology
and interpretation.

61/ ‘A GUY'S
RADIO STATION’

New York’s all-sports
WFAM(AM), a relative
newcomer on the radio

dial and a pioneer in the
format, has not only
survived but is thriving in the
nation’s largest market.

The station features the
‘‘Mike and the Mad Dog
Show,”” which, according to
general manager Scott
Meier, approximates the
atmosphere of ‘‘two guys
sitting in a bar, talking about
sports,”’ and has added
play-by-play programing.

62 / RESPONSE TO
ARBITRON CHANGES

Reaction from its advisory
counci! and broadcasters to
Arbitron’s proposed
service cutbacks and
revisions, announced this
month, has thus far been
favorable, although
stations are split on two
proposals: removing the
July book and combining

ADI markets. All agree on
the need for more qualitative
research, and with its
ScanAmerica service, which
measures not only
viewership but also product
purchases tied to
commercials, Arbitron thinks
it is moving in the right
direction.

66 / TAKING THE
HEAT FOR Tl

Although the cable

industry is smarting over the
negative publicity

garnered by TCI’s negative-
option marketing strategy
for Encore, its new pay
movie service, criticism

has been muted. Many
executives grumble

privately that the nation’s top
MSO should be setting an
example for good service, not
tarring the lot with

notorious bad manners.
Publicly, however, most

are keeping their peace,
believing that cable’s dirty
linen should be kept in the
closet.
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WASHINGTON
Ulterior motive

In their filing with Justice Depart-
ment, networks say their decision not to
go after contract limits or ‘‘option pe-
riods’” in fin-syn consent decrees (see
box, page 8) is intended to insure
swift action on decrees. But network
sources say there was at least one
other motive at work: fear of possible
backlash by the FCC majority of
Sherrie Marshall, Andrew Barrett and
Ervin Duggan that adopted new fin-
syn rules.

Fin-syn order, in footnote, warns
rules are ‘‘predicated on the continued
existence of...consent decree provi-
sions.”” Networks read that as meaning
any attempt to do away with option
periods would cause FCC majority to re-
write rules during current reconsider-
ation proceeding to include new limits or
some other additional *‘anti-extrac-
tion™” safeguard.

Their man in Washington

Several mid-sized cable companies led
by New York-based Hauser Communica-
tions—so-called entrepreneur’s
group—has recruited Michael Boland, of
Bayless, Boland, Bates & Madigan, to
represent them in Washington. “‘It just

means we’ll have our own eyes and
ears,”’said Gus Hauser. ‘‘It helps us keep
track of what’s going on.”” Group also
includes Simmons Communications and
Jones Intercabie.

Last year, when group was repre-
sented by former Carter White House of-
ficial Stuart Eizenstat, it was at odds
with National Cable Television Associa-
tion over cable legislation. While
NCTA was trying to work with Con-
gress in crafting legisiation, entrepre-
neur’s group was trying to kill it. With
NCTA now staunchly opposed to leg-
islation, entrepreneur’s group and
NCTA are at least for nonce march-
ing in lockstep.

Bayless, Boland, Bates & Madigan,
which has close ties with Bush administra-
tion, was hired by NBC earlier this
year when fin-syn issue boiled up into the
White House. NBC, along with other
broadcasters, supports cable legislation
that entreprencur’s group opposes, but
Boland sees no conflict. Cable legislation
and finsyn are totally separate issues,

.he told BROADCASTING.

Right place
FTC Administrative Law Judge
James P. Timmony is expected to rule

late this week that FTC has jurisdic-
tion over television rights contracts be-

tween College Football Association,
ABC and ESPN. Last year, FTC iabeled .
those contracts anticompetitive. A

MCLEAN

Double victory

GTE Spacenet, McLean, Va., is cel-
ebrating international and domestic vic-
tories. It won bid to supply U.S. sat-
ellite hop for Asahi National
Broadcasting Corp.’s (Japan) 24-

hour global news backhaul circuit. And
domestically, GTE's Spacenet [V
(formerly ASC II) is picking up some of
Weststar IV’s clients including UPI.

CHICAGO
‘Roseanne’ to WPWR-TV

Word from sources in Chicago mar-

ket is that independent WPWR-TV has
won blind bidding Viacom Enter-

prises established for its off-network sit-
com launch of Roseanne in fall 1992.
Although deal is yet to be signed, Chica-
go is believed to be one of last re-
maining major markets yet to close on
Roseanne.

GREEN BAY

CBS Complications

With CBS purchase of ABC affiliate
WEFRV-TV Green Bay (see “‘Top of the
Week’’) interesting minuet will now
take place with current CBS affiliate in
that market, WBAY-Tv. Latter sta-

President’'s man. The pomp and cir-
cumstance of Washington came into play
onJuly 15 for the swearing-in of
Christopher D. Coursen, president of the
Coursen Group, as a member of the
President’s Advisory Board for Cuba
Broadcasting, with oversight on Radio
and TV Marti. The oath was administered
by Vice President Dan Quayle in the
Indian Treaty Room of the Old Executive
Office Building, while Pamela Cour-

sen held the Bible. Coursen, a former
majority communications counsel to

the Senate Communications Committee,
is now a Washington lobbyist special-
izing in government affairs and telecom-
munications; among her clients are

the Community Antenna Television As-
sociation and Pacific Telesis.
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he three broadcast networks last Wednesday (July 24)

asked the Justice Department for its support in persuading
a federal judge to eliminate, by the end of the year, consent
decree provisions that prohibit the networks from syndicating
and acquiring financial interest in network programs licensed
from outside producers.

The basis for the decrees—that the networks enjoy monop-
sony power—is ‘‘untenable today, and the...[fin-syn] provi-
sions clearly prevent rather than promote competition,’ the
networks said in their 21-page filing with the department.

To expedite action, the networks said they are not going
after other restrictions in the decrees, notably the ‘‘option
period’” provision limiting the length of network programing
contracts with outside producers to four years.

“*Such expedition is essential...because the vast amount of
contracts for television programs for the 1992-93 season will
be concluded by February 1992—little more than six months
from now,*” the networks said.

The FCC liberalized its 21-year-old financial interest and
syndication rules last April, giving the networks somewhat
limited opportunities to share in the billions of dollars flow-
ing from the syndication of off-network programs.

But before the networks can take advantage of those
opportunities, they have to convince U.S. District Court
Judge Robert Kelleher to repeal or at least conform the
decade-old consent decrees to the new fin-syn rules.

The decrees settled anti-trust suits brought by the Justice
Department against the networks in the 1970’s.

Given Justice’s support for repeal of fin-syn restrictions
during the FCC proceeding, network executives were confi-
dent Justice would lend its support, but were uncertain
whether it would move quickly enough to modify the rules

NETWORKS TAKE FIN-SYN CASE TO JUSTICE

by next January.

Hollywood’s Coalition to Preserve the Financial Interest
and Syndication Rule called on Justice “‘to adhere to its
promise to congressional leadership not to take action’” on
the decrees until the FCC has completed its review of the
rules this October.

In response to questions from the House Judiciary Com-
mittee, the Justice Department indicated it had no intentions
of moving on the decrees until after reconsideration (BROAD-
CASTING, July 24).

The Coalition, in its one-page statement, accused the
networks of speaking out of both sides of their mouths. The
networks have vowed to challenge the new FCC rules in
court, claiming the rules prevent them ‘‘from any meaningful
ability to acquire additional revenue streams,"’ it said. But in
the Justice Department filing, ‘‘they concede the new rules
will provide them with so many new business opportunities
that they are asking for ‘urgent’ action by Justice to et them
take effect.””

Leonard Hill, an independent producer and leading mem-
ber of the Coalition, said the Coalition was looking forward
to Kelleher’s review of the decrees. The Coalition plans to
submit evidence of the networks’ ‘‘sham’ in-house produc-
tion contracts, which ‘‘speak to the predatory nature of
network behavior.”

FCC Commissioner Sherrie Marshali, one part of the
three-member FCC majority responsible for the new rules,
hinted that the networks’ filing constitutes a grudging accep-
tance of the rules. “‘I’m pleased the networks are anxious to
take advantage of the many new business opportunities that
our new rules allow them,’’ she said, adding that she looks
forward to Justice conforming the decrees to the rules. -Hu

tion’s affiliation contract with CBS is
not due to expire until next July,

which would mean that CBS’s soon-to-
be-owned station would not be able

to carry network’s own Super Bowl or
Winter Olympics. WBAY-TV owner
Nationwide Communications said it
would consider dropping affiliation

in advance of contract expiration if giv-
en right inducement. Another twist to
story is that WFRV-TV has satellite whose
signal overlaps with signal of existing
CBS affiliate to north, WLUC-TV Mar-
quette, Mich.

NASHVILLE

Pick and choose

Cablevision Systems has created a

new cable pricing plan that lets consum-
ers create their own package of basic
cable channels. Subscribers in Hunting-
ton, N.Y., will still be able to get
package that includes broadcast channels
and 24 cable networks for $19.95.

But additionally, consumers can now get
broadcast networks plus six out of 23
basic cable networks.

For $29.95, they can pick eight from
list that includes same 23 basic channels
plus six pay channels: American
Movie Classics, Bravo, Disney Chan-
nel, The Movie Channel, MSG, and
SportsChannel. ‘‘Flex plan,’" as Cab-
levision calls it, is being announced
and rolled out this week to 5,000 sub-
scribers in Huntington (all 48,000

will have it by year end), which is first
stop in Cablevision’s two-year, $120
million fiber optic upgrade of Long Is-
land, N.Y.

Thumbs down?

Pay-per-view Olympics officials will

be meeting with Discovery Channel on
August 5 for final answer on whether
Discovery will carry games, but it looks
like carriage is long shot. Discovery

has surveyed MSO’s and substantial ma-
jority said they weren’t interested in
having Discovery preempted. Discovery
was going to limit preemption to 25%
of its subscriber base. Should Discovery
option fall through, sources say Fam-
ily Channel won’t go along with plan ei-
ther. NBC/Cablevision-owned Amer-

ican Movie Classics has also surfaced as
part-time carriage possibility.

LO8 ANGELES

Sign him uvp

With stock of Peter Tortorici, senior
vice president, program planning, rising
in Hollywood, CBS has moved to
preempt another network hiring away
42-year-old scheduler by handing

him new two-year contract that carries
title of executive vice president.

DENVER

Test delayed

Start of TCI-AT&T-US West video-
on-demand test has been pushed back to
at least fourth quarter. Companies are
conducting research to determine which
homes will make up tests. Logistics

of setting up 1,000 VCR’s has also con-
tributed to time frame shift. TCI

plans to meet with UA pay-per-view of-
ficials to gain input into test.

§ Closed Cirouit
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Maybe we should changf Sal
“The Talk Show Host Who

Sl et any YRR O 5 o il

Consistent.”
Why! e
Because Sally has the only talk show: _
consistently over 14 sgepsyear-to-year, ~ '/ /# e

Because Sallz'hgrew 16% Whj

again, more than any other’
So the next time you see an ad for S
driving in your car.

7% MULTIMEDIA ENTERTAINMENT

© 1991 Multimedia Entertainment, Inc. All rights reserved.
Source: Nielsen Nov ‘38 through May ‘9] -all sweeps.



MONDAY MIEEM(

A TV ratings commentary from Michael Smythe, sales and marketing director, WKEF(TV) Dayton, Ohio

your Arbitron diary families are?

If you are satisfied with your Ar-
bitron research, stop reading this article
and tumn the page. If, however, you are
questioning the ‘‘tired’’ diary research
currently in effect in most medium and
small markets, read on.

The Dayton market currently ranks as
the 52nd ADI. There are two VHF and
two UHF stations. WKEF-TV is the NBC
affiliate and is ch. 22 on the dial. WDTN-
TV is the ABC affiliate and is ch. 2 on
the dial. Read the last two sentences
again and you’ll begin to see the start of
the problem.

Many, if not most, stations promote
the numerical channel number inside the
market rather than the call letters. With
the number of cable systems assigning
different channel numbers to broadcast
stations, the confusion increases.

On numerous speaking engagements
during the past year, this writer has been
mistakenly introduced as the general
sales manager of ch. 2 rather than ch.
22. The same can be said of the many
introductions of the General Manager.
The confusion needs to be addressed by
both WKEF-TV and Arbitron.

WKEF-TV management recently made a
visit to Arbitron in Laurel, Md., to re-
view February diaries to see how much
confusion exists in the 675 in-tab sam-
ple. Due to time constraints, only 400 or
so diaries were critiqued during the two-
day session. More than 40 had question-
able entries. Most exasperating was the
methodology of the Arbitron editors.
The ‘““two out of three'” rule was applied
by Arbitron, but how they used it was
disconcerting.

Just for the record let’s name the sta-
tions in the Dayton market: WKEF-TV,
ch. 22, NBC; wWDTN-Tv, ch. 2, ABC;
WHIO-TV, ch. 7, CBS; WRGT-TV, ch. 45,
Fox.

WBNS-TV, the Columbus CBS affiliate,
comes into some Dayton ADI counties
via cable ch. 22.

Here are some highlights of what was
found in the diaries. For brevity, only a
few of the 40 diaries will be addressed.
Many of the 40 in question had more
than one glitch.

The second diary examined by the
management team stated... 7-9 a.m.—
ch. 2—(blank call letters)—the Today

I t's 11 p.m., do you know where

show. The Arbitron editor saw Channel
2, wrote in WDTN, and gave the credit to
the ABC affiliate that carries Good
Morning America.

Another showed four straight days,
Monday-Thurday, 7-9 a.m., ch. 2,
WDTN-TV, the Today show. Again, Good
Morning America receives credit. On
Friday, the diary keeper wrote in ch. 22,
WKEF-TV, the Today show and WKEF-TV
received credit.

accuracy;  unfortunately,  Arbitron
doesn’t seem to be providing it, based
on the 400 diaries reviewed.

This writer believes Arbitron research
is antiquated. When questioned about
the discrepancies, Arbitron apparently
did not feel the errors were of the magni-
tude to warrant further study of the Day-
ton ADI. In addition, Arbitron editors
told the stations their research shows
diary keepers are more aware of and
better trackers of channel numbers and
call letters than programs. Does this ring
true to you? Maybe the timing is right to
begin developing ratings research in the
local Dayton market. Most sophisticated
local and national agencies provide the
ARB and NSI numbers out of their own
computers. At least 50% of our national
buys come from NSI agencies, and
WKEF-TV doesn’t subscribe. We use the
numbers provided by the buyers.

Although national agencies will not
use our local research, numbers could
come from a competent local research
firm contracted by

Four days to Good
Morning America

the station. It would
be arranged with

and one to Today. “With the number Of methodology meet-
Are you keeping i ing or exceeding
score? Cab,le Systems using Arbitron or Nielsen

How about anoth- dgferent channel standards. Locally,

er diary stating a
shut-off time on
WHIO-TV in mid-af-
ternoon and then re-
turning at 11 p.m.
on WHIO-TV. Due to

numbers [for stations],
confusion on the dial
continues to increase.”’

a sampling of 2,000
diaries might be
achievable instead
of the paltry 675
used by Arbitron in
the Febrvary book.

an obvious technical
error on the diary keeper’s part, the en-
tire night of viewing was credited to
WHIO. All programs from 5 p.m. through
11:30 p.m. received credit even though
the viewer said the television set was
turned off.

Numerous diaries showed 5 p.m., ch.

-2, WDTN-TV. local news, even though

that station carries [nside Edition at 5
p-m. The only local news in Dayton at 5
p.m. is on WKEF-TV.,

These examples, if changed, would
benefit WKEF-TV. However, WKEF-TV
management found numerous mistakes
that would be advantageous to the other
three stations in the market. Arbitron has
to receive approximately half a million
dollars a year from the four Dayton tele-
vision stations. All four stations desire

Local advertisers
would believe a credible source from
within the market.

On a recent trip to New York several
agency buyers were asked whether or
not they would look at in-market re-
search other than ARB or NSI. All stat-
ed they would look but would still have
to keep to agency standards set by Arbi-
tron and Nielsen.

Arbitron needs a push to be in the
20th century. Stations have used tech-
nology to make television advertising a
$28 billion-plus industry. If a station in
Dayton can pay more than $100,000 an-
nually for audience research, Arbitron
owes the station and the industry the best
technology available.

This writer believes Arbitron doesn’t
want to do it.

10 Monday Meme
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DATEBOOK

8 [ndicates new listing or changed item.
e s

THIS WEEK

July 28-Aug. 2—"Democracy in the Informa-
tion Age," seminar sponsored by Aspen Insti-
tute, Program on Communicaiions and Society,
Aspen, Colo. Information: (202) 637-6677.

& July 29—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Networks.
Knoxville, Tenn. Information: Spencer Grimes,
(212) 258-8434.

July 29—Associated Press Television-Radio Asso-
ciation of California and Nevada seminar. Santa
Barbara, Calif. Information: Rachel Ambrose,
(213) 746-1200.

& July 30—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Networks.
Albuquerque. N.M. Information: Elizabeth Mir-
opol, (312) 565-2300.

July 30—"A Hormegrown Resource...North
Carolina Public Broadcasting." sponsored by

Women In Cable, North Carolina chapter. North
Caralina Center for Public Television, Raleigh,
N.C. Information: Julia TeKippe, (919) 665-
0160.

July 30-Aug. 1—Florida Cable Television Asso-
ciation annual convention. Hyait Grand Cy-
press, Orando, Fla. Information: (904) 681-
1980.

a July 31—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Networks.
Phoenix, Ariz. Information: (312) 565-2300.

July 31—Navional Academy of Arts and Sciences,
New York chapter. drop-in luncheon. Speaker:
Edward A. Bennett, president, VH-1, on "What
Is a Hit?" Copacabana, New York. Information:
{212) 768-7050.

July 31-Aug. 2—National Religious Broadcasi-
ers. Southwest chaprer. annual convention. Dal-
las. Information: (602) 254-5001.

July 31-Aug. 2—Michigan Cable Television As-
sociarion annual summer meeting. Grand Tra-
verse Resort, Traverse City. Mich. Information:
(517) 482-2622.

MAJOR MEETINGS

AUGUST

m Aug. 1—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Networks.
Denver. Information: Elizabeth Miropol, (312)
565-2300.

Aug. 1—Deadline for TV program entries in
New York Fesrivals 34th annual awards compe-
tition for TV programing and promotion. Infor-
mation: (914) 238-4481.

Aug. 1—Deadline for applications for "Build-
ing the Winning Team." a workshop on audi-
ence building strategies for public radio spon-
sored by National Public Radio and The National
Federation of Community Broadcasters. Informa-
tion: Cathy Raines, (202) 822-2735, or Lynn
Chadwick, (202) 393-2355.

Aug. 1-4—North Carolina CATY Association an-
nual meeting, to be held jointly with South Caro-
lina Cable TV Association. Grove Park inn, Ashe-
ville, N.C. Information; Kelly Edwards, (919)
821-4711.

fuig, 25-27—FEastern Cable Show, sponsored
oy Hauthern Cahle Twlesinion Association. At-
anta

Bept. 10-13 —Netinwa! Aasaeintion of Black
et Brvandeesfers 161 convention Washing-
fan. Inlormation; (202} 48384970

Sept. 11-14—Hadig "#1 convenlion, sponsored
oy Nafinen! Association of Broadcasters. Mos-
come: Carbenhon Genter, San Francisco.
Sapt, 24-28 - Nabowra! Mieck Media Coalition
annud conference. Hyad Aegency, Bethesda.
M

Bept. 3628 Fodio Telewizion News Directors
Assosiatioy marmational coniorence and exhi-
ahign  Danye

Ot 1-3—Alnutic Calle Show. Allantic City
Comeargan Canles, Alamic City, N.J. Informa-
Lo (312 6708

Ot Feb—Sncapty of Higulist E'ngl'ueers fitth
annual national convention. Housion. Future
convertion: Oct. 14-17, 1992, San Jose, Calif.,
and Ocl. 13-16, 1993, Richmond, va. Informa-
tion: 1-800-225-8183

Oc¢t. 10-14—MIPCOM, intemational film and
program market for TV, video, cable and satel-
lite. Palais des Feslivals, Cannes. France. Infor-
mation: (212) 689-4220.

Oct. 26-29—Society of Motion Picture and Tele-
vision Engineers 133rd lechnical conference
and equipment exhibil. Los Angeles. Future
conference: Nov. 10-13, 1992, Metro Toronto
Convention Center, Toronto.

Oct. 27-30—Association of National Advertis-
ers 82nd annual convention. Biltmore, Phoenix.

Nov. 20-22-—Western Cable Show, sponsored

by California Cable TV Association. Anaheim
Convention Center, Anaheim, Calif.

Nov. 23-25— | PTv annual conference and ex-
position, sponsored by Communrity Broadeast-
ers Association. Riviera Holel. Las Vegas

Jan. 7-10, 1992—Association of Independent
Television Stations annual convention. San
Francisco.

wJan. 10-16, 1992—National Association of
Broadcasters winter board meeting and iegisia-
tive forum. La Quinia, Cali’.

Jan. 20-24, 1992—29th NATPE Internationel
convention, New Orleans Convention Center,
New Orleans,

Jan. 25-29, 1992—49th annual National Reli-
?wlts Broadcasters convention. Washington. In-
ormation: (201) 428-5400.

Jan. 30-Feb. 2, 1992—Radio Advertising Bu-
reau Managing Sales Conference. Nashville.
Feb. 7-8, 1992—26th annual Society of Motion
Picture and Television Engineers ielevision
conference. Westin St. Francis Hotel, San Fran-
cisco.

Feb. 26-28, 1992—Texas Cable Show, spon-
sored by Texas Cable TV Association. San An-
tonio Convention Center, San Antonio, Tex.

March 2-4, 1992—Television Bureau of Adver-
tising 37th annual meeting. Las Vegas Hilton.
Las Vegas. Iniormation: (212) 486-1111.
March 4-7, 1992—23rd Country Radio Seminar.
sponsored by Country Radio Broadcasters.
Opryland Hotel. Nashville.

Aptil 5-7, 1992—Cabletelevision Advertising
Burear 11th annual conference. Marriott Mar-
quis, New York.

April 8-11, 1992—American Associalion of A
vertising Agencies annual convertion Fit#-Cark
ton, Naples, Fla

April 13-16, 18582 _Ngfinma! A=socintion  of
Broadcasters 70th arnug conwention. Les Ve-
gas Convention Cenler, Las Vedas Fulum par-
vention: Las Vegas, Larll 18-22, 933

April 19-24, 1992 WiIP.TV, imeratana fole
vision program markeioiate. Palais des Feall-
VZI; Cannes, Franca. Infoemation: (212] B89-
4220.

Aprit 22-24, 1992—Nmdigs! Calile Frnensial
Management Association 32nd arvival cureen
tion. New York Hilton, Mow Yook, Futura carsan-
tion: April 28-30, 1823, Bueng Vigla Fasne
Lake Buena Vista, Fla @mad 18892 Town end
Counlry Hotel, San Lrapa, Calil

May 3-6, 1992—Nationael Cable Pefeviaiom As
sociation annual convention. Llallag, Fulune con-
vention: June 6-9, 1993, San Frareizco

May 27-30, 1992—American Women in Radio
and Television 41st annual convention. Phoenix.

8 June 10-13, 1992—NAB/Montrewr Interna-
tional Radio Symposiiwn and Exhibition. Mon-
treux, Switzerland.

2 June 14-17, 1992—Broadcast Pronotion and
Marketing Executives & Broadcast Designers
Association annual conference and expo Seat-
tie, Wash. Information: (213) 465-3777. Future
convention: June 13-16, 1993, Qrlando, Fla.

® June 23-26, 1992—National Association of
Broadcasters board of directors meeting. Wash-
ington.

July 2-7, 1992—/nternational Broadcasting
Convention. RAl Center. Amsterdam. Informa-
tion: London—44 (71) 240-1871.
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Aug. 2-3—-South Carolina Broadcasters Associa-
rion 44th annual summer convention. Myrtle
Beach Martinique, Myrtle Beach, S.C.

Aug. 3—"Cable Force 2000: The Work Force
as a Strategic Resource,” sponsored by Wom-
en In Cable. North Carolina chapter. Grove Park
Inn, Asheville, N.C. Information: Julia TeKippe,
(919) 665-0160.

®m Aug. 6—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Networks.
Minneapolis. Information: Elizabeth Miropol.
(312) 565-2300.

Aug. 6-8—Cable Television Administration and
Marketing Society service management master
course. Denver. Information; (703) 549-4200.

® Aug. 7—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Networks.
St. Louis. Information: Elizabeth Miropol, {312)
565-2300.

Aug. 7—Narional Academy of Aris and Sciences.
New York chaprer, drop-in luncheon. Speaker:
Melvin B. Smith, vice president of programing,
Tribune Entertainment Company, on “How to
Get Your Show on TV." Copacabana, New
York. Information: (212) 768-7050.

Aug. 7-9—lowa Cable Television Associarion an-
nual convention. The inn, Lake Okoboji, lowa.
Information; Tom Graves, (515) 226-5522.

= Aug. 8—"The Road to Resuilts,” affiliate ad
sales workshop sponsored by MTV Networks.
Kansas City. Information: Elizabeth Miropol,
(312} 565-2300.

Aug. 9—Federal Communications Bar Associa-
tion, midwest chapter, inaugural luncheon.
Speaker: FCC Chairman Alfred Sikes. Paimer

FOR SUB LEASE

21,000 sq. ft.

network operations
facility, Laguna
Niguel, 65 miles south
of L.A. Simultaneous
multiple operations: 2
satellite uplinks,
network operations,
prod, post-
prod/editing.
Renovated top to
bottom. 100 kw
generator backs air
and studio operations.
Good arterial access,
hotels, restaurants.

Contact Greg Long,
Univision,
816-274-4240.

House Hotel, Chicago. Information: Ronald
Gavillet, (312) 407-0552.

Aug. 10-12—Georgia Association of Broadcast-
ers 57th annual convention. Callaway Gardens,
Ga.

Aug. 11-13—Arkansas Broadcasters Association
annual convention. Excelsior Hotel, Little Rock,
Ark.

Aug. 11-16—Narional Association of Broadcast-
ers development seminar for television execu-
lives. Northwestern University, Evanston. Il
For information: (202) 429-5368.

® Aug. 13—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Networks.
Westport, Conn. Information: Spencer Grimes,
(212) 258-8434.

Aug. 13—Chapter Idea Exchange Luncheons
sponsored by Women In Cable. Michigan and
Northwest Ohio chaprers. Detroit, Grand Rapids
and East Lansing, Mich. Information: Vicioria
Milner, (616) 247-0575.

B Aug. 14—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Networks.
Hackensack. N.J. Information: Spencer
Grimes, (212) 258-8434.

Aug. 14-Narional Academy of Television Arts
and Sciences, New York chapier. drop-in lun-
cheon. Speaker: Nelson Price, president and
CEQ, Vision Interfaith Satellite Network on “A
Different Kind of Television for a New Kind of
Audience." Copacabana, New York. Informa-
tion: (212) 768-7050.

® Aug. 15—"The Road to Results," affiliate ad
sales workshop sponsored by MTV Networks.
Philadelphia. Information: Spencer Grimes,
(212) 258-8434.

Aug. 15—Women In Cable. Greater Philadelphia
chapter. seminar “Total Quality.” Stouffer's, Val-
ley Forge, Pa. Information: Miriam Shigon.
(215) 828-8316.

Aug. 15—New York Women In Cable annual pro-
graming picnic. HBO Media Center, New York.
Information: Martha Martin, (212) 484-9988.

Aug. 15—Deadline for applications for focus
news workshop for rural radio reporters and
producers sponsored by the Alaska Public Ra-
dio Network and the Corporation for Public Broad-
casring. Anchorage, Alaska. Information: Karen
Cox, (907) 277-2776.

Aug. 15-17—Colorudo Broadcasters Association
42nd annual convention. Breckenridge. Bea-
ver Run, Colo.

B Aug. 17—The Museum of Broadcast Communi-
cations and Soap Opera Digesr present "An After-
noon with the Bells," featuring William J. Bell,
Lee Philiip Bell and Lauralee Beli talking about
the Bell-Phillip serials, The Young and the
Restless and The Bold and the Beautiful. Chi-
cago. Information: (312) 987-1500.

® Aug. 20—"The Road to Results," affiliate ad
sales workshop sponsored by MTV Networks.
Rochester, N.Y. Information: Spencer Grimes,
(212) 258-8434.

® Aug. 21—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Networks.
Pittsburgh. Information: Spencer Grimes, (212)
258-8434.

Aug. 21—The National Academy of Television
Arts and Sciences, New York chapter, drop-in lun-
cheon. Speaker: David Post, founder and vice
chairman, Channe. America Television Net-
work, on “New Opportunities in Broadcast Te-
tevision...It's Not Just Cable." Copacabana.
New York. Information: (212) 768-5050.

Aug. 22-25—West Virginia Broadcasters Associa-

tion 46th annual fall meeting. Greenbrier, White
Sulphur Springs, W. Va. Information; (304}
344-3798.

Aug. 25-27—Nebraska Broadcasters Association
annual convention. Cornhusker Hotel, Lincoln,
Neb. Information: Richard Palmquist, (402)
333-3034.

Aug. 25-27—Eastern Cable Show, sponsored
by Southern Cuble Television Associarion. Atlan-
ta. Information; (404) 252-2454.

Aug. 25-30—"Leadership in Photojournalism,”
seminar for broadcast journalists sponsored
by Povnter Institute. Poynter Institute, St. Pe-
tersburg, Fla. Information: (813) 821-9494.

B Aug. 27—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Networks.
San Francisco. Information: Elizabeth Miropol.
(312) 565-2300.

Aug. 27—The Community Service and Public
Service Announcement Emmy Awards spon-
sored Oy The National Academy of Television Aris
and Sciences. Marriott Marquis, New York. Infor-
mation: Trudy Wilson, (212) 586-8424.

Aug. 27-29—13th annual Satelite Communi-
cations Users Conference. San Jose Conven-
tion Center, San Jose, Calif. Information: {303)
220-0600.

= Aug. 28—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Networks.
San Diego. Information: Elizabeth Miropol,
(312) 565-2300.

Aug. 28 The National Academy of Television
Arts and Sciences, New York chapter. drop-in lun-
cheon. Speakers: Stuart Kriesman and Chris
Cluess, executive producers, Night Court, on
“How Do You Freshen a Long Running Show
Without Alienating Its Fans." Copacabana,
New York. Information: (212} 768-7050.

® Aug. 29— "The Road to Results," affiliate ad
sales workshop sponsored by MTV Networks.
L.os Angeles. Information: Elizabeth Miropol,
(312) 565-2300.

SEPTEMBER

Sept. 6-10—Beijing International Radio & TV
Broadcasting Equipment Exhibition "91, orga-
nized by Chiria Central Television and Chinese
Institute of Electronics. China World Trade Cen-
ter. Beijing. Information (in Hong Kong): 575-
6333.

Sept. 7—Eighth annual BRoaDcasTING-Taishoft
seminar for mid-career radio and television
professionals, sponsored by Seciery of Profes-
sional Journalisis. Theme; “Broadcasting Ethics
and Excellence in the Year 2000—what Is Our
image?" Poynter Institute, Tampa. Fla. Infor-
mation: Tom Powell, (317) 653-3333.

Sept. 8-13—"Media Criticism,” seminar for
broadcast and print media critics, ombuds-
men, news directors and producers, spon-
sored by Poynter Institute. Poynter Institute, St.
Petersburg, Fla. Information: (813) 821-9494,

m Sept. 9-12—"Network 90's: Unleashing To-
morrow's Technology Today," conference and
exhibition sponsored by United States Telephone
Association. Pucific Bell and Telecommunications
Industry  Association. Civic Auditorium and
Brooks Hall, San Francisco.

m Sept. 10-11—The Washingron Journalism Cen-
ter conference. Theme: "Reforming the Na-
tion's Schools: Rhetoric, Reality and Re-
sources.” The Watergate Hotel. Washington.
information: (202) 337-3603.

12 Datebook
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Sept. 10-13—National Association of Black
Owned Broadcasiers fall broadcast manage-
ment conference. Washington. Information:
(202) 463-8970.

Sept. 10-14—Eighth annual on-site program
screening sponsored by Central Education Nei-
work. Red Lion Hotel, Salt Lake City. Informa-
tion: Dinah Huff, (708) 390-8700.

» Sept. 11—The National Academy of Television
Arts and Sciences News and Documentary
Emmy Awards. Waldorf-Astoria, New York. In-
formation: Trudy Wilson, (212) 586-8424.

Sept. 11-13—Association of National Advertisers.
Inc. corporate communications conference.
Ritz-Carlton Buckhead. Atlanta. Ga. Informa-
tion: (212) 697-5950.

Sept. 11-14—Radio '91, sponsored by Nation-
al Association of Broadcasters. Programing key-
note: recording executive Quincy Jones. Mos-
cone Convention Center, San Francisco.
Information: (202) 429-5420.

® Sept. 12—The Washington Journalisin Cenier
and The Freedom Forum conference. Theme:
"Higher Education in America: Diversity at
What Cost, What Benefit?" Arlington. Va. Infor-
mation: (202) 337-3603.

m Sept. 12—"Road to Results.” affiiate ad
sales workshop sponsored by MTV Network.
Chicago. Information: Elizabeth Miropol, (312)
565-2300.

Sept. 12—Ribbon-cutting ceremony for
scheduled opening of new building for The
Museum of Television and Radio (formerly known
as Museum of Broadcasting). 25 West 52nd
Street, New York. Information: (212) 752-4690.

Sept. 12—Second entry deadline (for com-
mercials produced during summer of 1991) for
34th annual New York Festlivals, annual
awards competition for television-cinema ad-
vertising and public service announcements.
Information; (914) 238-4481.

Sept. 12-13—C-SPAN invitational seminar, C-
SPAN, Washington. Information: (202) 626-
4853.

Sept. 12-15—Focus news workshop for rural
radio reporters and producers sponsored by
Alaska Public Radio Network and the Corporation
of Public Broadcasiing. Anchorage, Alaska. In-
formation: Karen Cox, (907) 277-2776.

Sept. 13— "Television 1992, Forecasting the
Year Ahead," forecasting seminar sponsored
by Television Bureau of Adveriising. New York.
Information: (212) 486-1111.

mSept. 13—"Media Globalization: From
Prophecy to Fact of Life," conference spon-
sored by Penn Siate School of Communicaiions.
Keynote speaker: Janice Obuchowski, U.S.
Assistant Secretary of Commerce for Commu-
nications and Information. Participants include
David Leach, House Energy and Commerce
Staff; Terry Haines, FCC Chief of Staff, and
former FCC Chairman Richard Wiley of Wiley,
Rein and Fielding. National Press Club, Wash-
ington. Information: Dr. Richard Taylor, (814)
863-1482.

m Sept. 13-15—Narional Academy of Television
Arts and Sciences presidents meeting. Sheraton
Hotel, Seattle. Information: Trudy Wilson, (212)

tional Federation of Community Broadcasters
workshop on audience building strategies for
public radio. Albuguerque, N.M. Information:
Cathy Raines, (202) 822-2735.

Sept. 16-18—Kentucky Cable Television Associa-
tion annual fall convention. Campbell House
Inn, Lexington, Ky. Information: Randa Wright,
(502) 864-5352.

Sept. 17-20—Cable Television Adminisiration
and Marketing Socierv sales management mas-
ter course. Denver. Information: (703) 549-
4200.

Sept. 18—Fiber optic tecnnology. “roundtable
discussion with peopie who have implemented
tiber in their systems.” seminar sponsored by
Sociery of Cable Television Engineers. Penn-Ohio
meeting group. Cranberry Motor Lodge, War-
rendale, Pa. Information: Rich Flanders, (716}
664-7310.

Sept. 19—/nrernational Radio and Television So-
ciery newsmaker luncheon. Speaker. FCC
chairman, Alfred Sikes. Waldorf-Astoria, New
York. Information: (212) 867-6650.

Sept. 19-20—41st annual fall broadcast sym-
posium, sponsored by Institute of Elecirical and
Electronics Engineers Broadcast Technology Soci-
efy. Hotel Washington, Washington.

Sept. 20-21—Radio Advertising Bureau radio
sales university. Holiday Inn/Downtown, Provi-
dence, R.l. Information: (212) 254-4800.

Sept. 20-22— Maine Associarion of Broadcasters
annual convention. Sebasco Lodge, Sebasco
Estates, Maine. Information: (207) 623-3870.

Sept. 22-27—"Positioning for the 1990's: In-
vestment Opportunities in Western Europe,”
seminars sponsored by National Association of

Broadcasters. London and Paris. Information:
Charles Sherman, (202) 429-5361.

B Sept. 23—Academy of Television Arts and Sci-
ences "Television Academy Hall of Fame," non-
televised induction ceremonies honoring Desi
Amaz, Leonard Bernstein, James Garner.
Danny Thomas, Mike Wallace and the series "I
Love Lucy." Regent Beverly Wilshire Holel,
Beverly Hills, Calif. Information: Robert Wargo
or Murray Weissman. (818) 763-2975.

B Sept. 23—"A Road Less Traveled,” theme
for annual gala sponsored by Women In Cable,
Washington D.C. chapter. The Radisson at Mark
Center, Alexandria, Va. Information: Barbara
York. (202) 775-3669.

B Sept. 24 The National Academy of Television
Arts and Sciences Engineering Emmy Awards for
Technical and Scientific achievements. Marri-
oft Marquis Hotel, New York. Information: Tru-
dy Wilson, (212) 586-8424.

» Sept. 24—"Road to Results,” affiliate ad
sales workshop sponsored by MTV Network.
Allanta. Information: Spencer Grimes, (212)
258-8434.

= Sept. 24—Advertising law and business
conference sponsored by American Advertising
Federation. Speaker: Barry Cuitler, director of
the Federal Trade Commission Bureau of Con-
sumer Protection. Parker-Meridien Hotel, New
York. Information: Clark Rector, (202) 898-
0089.

m Sept. 24-25 —"Strategies for Effective Cor-
porate Communications.” conference spon-
sored by The Conference Board. The Century
Plaza Hotel, Los Angeles. Information: (212)
339-0290.
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Sept. 24-29—National Black Media Coalition an-
nual conference. Hyatt Regency. Bethesda,
Md. Information: (202) 387-8155.

m Sept. 25—" Road to Resuits.” affiliate ad
sales workshop sponsored by MTV Network.
Orlando. Fla. Information: Spencer Grimes,
(212) 258-8434.

Sept. 25 -Association of National Advertisers
media workshop. New York.

Sept. 25-28—Radio-Television News Directors
Association annual convention. Among speak-
ers: CNN's Bernard Shaw and NBC's Jane
Pauley. CBS's Mike Wallace to receive Paul
White Award. Colorado Convention Center,
Denver.

= Sept. 26—" Road to Results,” affiliate ad
sales workshop sponsored by MTV Network.
Fort Lauderdale, Fla. [nformation: Spencer
Grimes, (212) 258-8434.

m Sept. 26—"Broadcasters Carnival,” spon-
sored by Southern California Broadcasters Asso-
ciation. Ocean Park Pier, Santa Monica. Infor-
mation: (213) 466-4481.

Sept. 27-28—Radio Advertising Bureau radio
sales university. Ramada Inn/East, Columbus,
Ohio. Information; (212) 254-4800.

Sept. 30 —Cable Television Adminisiration and
Marketing Society Northeast regional confer-
ence. Atiantic City, N.J.

m Sept. 30—Deadline for entries in Ohio State
Awards program competition honoring excel-
lence in educational, informational and public
affairs broadcasting. Content category for De-
sert Shield/Desert Storm programing has been
added this year. Information: Phyllis Madry.
(614) 292-0185.

m Sept. 30-Oct. 1—Minnesota Cable Communi-
cations Association annual meeting and conven-
tion. Saint Paul Hotel, Saint Paul, Minn. Infor-
mation: (612) 641-0268.

Sept. 30-Oct. 4—Basic videodisk design/pro-
duction workshop, sponsored by Nebraska ETV
Network, University of Nebraska-Lincoln, Video-
disc DesigniProduction Group. University of Ne-
braska, Lincoin. Information: (402) 472-3611.

OCTOBER

m Oct. 1—Deadline for television and radio
commercials in The Mobius Advertising Awards
21st annual awards competition. Information:
(708) 834-7773.

Oct. 1-3—Adantic Cable Show. Atlantic City
Convention Center, Atlantic City, N.J. Informa-
tion: (212) 673-9166.

m Oct. 2—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Network.
Washington. Information: Spencer Grimes,
(212) 258-8434.

Oct. 2—Caucus for Producers, Writers and Direc-
tors general membership meeting. Los Ange-
les. Information: (818) 792-0421.

m Oct. 3—"The Road to Resulls," affiliate ad
sales workshop sponsored by MTV Network.
Charlotte, N.C. Information: Spencer Grimes,
(212) 258-8434.

Oct. 3-4— Alaska Broadcasters Association 27th
anpual convention. Hotel Captain Cook, An-
chorage, Alaska.

m Oct. 3-5—35th annual Television Programing
Conference. Tampa-St. Petersburg, Fla.

Oct. 3-5—Texas Association of Broadcasters an-
nual convention. George Brown Convention

ERRATA

XPHw-AM-F% E , Ore., were in-
duded in $4.1 million sale of kpay-
am-rm Chico, Colif., from Pacific
Northwest Broadcasting Group to
McCoy Broadcasting Co., reported
in ““Changing Hands,”” July 15.

ABC Nows does not plan to change
its tape format from Beta to 3/4-
inch, as reported in July 15 issue.

Center, Houston. information: (512) 322-9944.

m Oct. 8—Chapter |dea Exchange luncheons
sponsored by Women In Cable, Michigan and
Northwest Ohio chapiers, Detroit, Grand Rapids
and Lansing, Mich. Information: Victoria Mil-
ner, (616) 247-0575.

Oct. B-10—Mid-America Cable TV Associaiion
34th annual meeting. Kansas City, Mo. Infor-
mation: (913) 841-9241.

Oct. 8-10—Mid-America Cable TV Association
34th annual meeting. Kansas City, Mo. Infor-
mation: (913) 641-9241.

® Oct. 9—/nternational Radio and Television So-
ciety foundation dinner. Panel moderated by
former CBS News president, Fred Friendly.
The Plaza Hotel, New York. Information: {(212)
867-6650.

B Oct. 10-12—Minnesota Broadcasters Associa-
tion fall convention. Holiday [nn, Austin, Minn.
Information: Tascha Renken, (612) 926-8123.

m Oct. 10-13—Women In Communications, Inc.
national professional conference. Hyatt Re-
gency, Atlanta. Information: (703) 528-4200.

Oct. 10-14—MIPCOM 9!, international film
and program market for TV, video, cable and
satellite. Palais des Festivals, Cannes, France.
{212) 750-8899.

Oct. 11-12—Radio Advertising Bureau radio
sales university. Ramada Airport Hotel, Tam-
pa, Fla. Information: (212) 254-4800.

Oct. 12—women in Communications presenta-
tion of Clarion Awards, recognizing excellence
in communications. Atlanta. Information: (703)
528-4200.

m Oct, 15—"The Road to Results,” affiliate ad
sales workshop sponsored by M7V Network.
Houston. Information: Spencer Grimes, (212)
258-8434.

B Oct. 15-16—Broadcast Cable Credit Associa-
rien 26th credit and collection seminar. Palmer
House, Chicago. Information: (708) 296-0200.

m Oct. 16—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Network.
San Antonio, Tex. Information: Spencer
Grimes. (212) 258-8434.

m Oct. 16-17—Broadcast Cable Financial Man-
agement Association and Broadcast Cable Credit
Association board of directors meeting. Palmer
House, Chicago. Information (708) 296-0200

Oct. 16-18—Indiana Broadcasters Association
fall convention. Indianapolis. Information: (317)
638-1332.

Oct. 16-20—Society of Professional Journalists
national convention, including presentation of
Sigma Delta Chi Awards. Cleveland. Informa-
tion: (317) 653-3333.

m Oct. 17—"The Road to Resuilts,” affiliate ad

sales workshop sponsored by MTV Network.
Dallas. Information: Spencer Grimes. (212)
258-8434,

Oct. 17-18—C-SPAN invitational seminar. C-
SPAN, Washington. Information: (202) 626-
4853.

Oct. 17-19—National Religious Broadcasiers
Eastem regional convention. Sandy Cove's
Chesapeake Lodge, North East, Md. Informa-
tion: Steve Cross, (703) 534-2000. or Dave
Eshleman, (703) 896-8933.

Oct. 17-20—Minnesota Broadcasters Association
42nd annual fal! convention. Austin, Minn.

m Oct, 20-22-—North Carolina Association of
Broadcasrers annual convention. Pinehurst Ho-
tel and Country Club, Pinehurst, N.C. Informa-
tion: Kelly Edwards, (919) 821-7300.

Qct. 22-23—Ohio Association of Broadcasters fall
convention, Marriott Inn North, Columbus,
Ohio. Information: (614} 228-4052.

Oct. 23—John Bayliss Broadcast Foundation an-
nual media roast. Roastee: Robert F.X. Silier-
man, Sillerman Cos. Plaza Hotel, New York.
Information: Kit Hunter Franke. (408) 624-
1536.

Oct. 23-25—Kansas Association of Broadcasters
annual convention. Hilton East, Wichita, Kan.
Information: Harriet Lange. (213) 235-1307.

Oct. 24-26—Friends of Old-Time Radio 16th an-
nual convention. Holiday Inn-North, Newark,
N.J. Information: Jay Hickerson, (203) 248-
2887.

Oct. 25-26—Missouri Broadcasters Association
fall meeting/seminars. Holiday Inn Executive
Center, Columbia, Mo. Information: (314) 636-
6692,

Oct. 25-27—!!linois Broadcasters Association an-
nual fall convention. Fairmont Hotel, Chicago.
Information: (217) 753-2636.

Oct. 26-29—Society of Motion Piciure and Televi-
sion Engineers 133rd technical conference and
equipment exhibit. Los Angeles. Information:
(914) 761-1100.

Oct. 27-28—Association of National Advertisers
82nd annual meeting and business confer-
ence. Arizona Biltmore, Phoenix. Information:
(212) 697-5950.

Oct. 27-29—National First Amendment Con-
gress. Virginia state capitol building and Omni
Hotel, Richmond, va. Information: (303) 556-
4522,

Oct, 27-30 -Southern Educational Communica-
tions Association conference. Omni Charlotte,
Charlotte, N.C. Information: Kathleen Kraynick,
{803) 799-5517.

Oct. 27-Nov. 1—"Ethical decisionmaking,”
seminar for broadcast and print journalists,
photographers, editors and newsroom manag-
ers, sponsored by The Poynter Instiute. Poynter
Institute, St. Petersburg, Fla. Information: Lesly
Stevens, (813) 821-9494.

Oct. 30-Nov. 1—Howard University School of
Communications 20th anniversary celebration
communications conference and job fair. Main
campus, Howard University, Washington. In-
formation: Carol Dudley, (202) 806-5806.

NoV. 1-2—Radio Advertising Bureau radio sales
university. Ramada Inn/Southwest Airport.
Memphis, Tenn. Information: (212) 254-4800.

Nov. 5-7—Cable Television Administration and
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Markering Society service management master
course. St. Louis. Information: (703) 542-4200.

u Nov., 7-8—Women In Cable North Carolina
chapter. annual conference. Embassy Suites,
Greensboro, N.C. Information: Julia TeKippe.
(919) 665-0160.

u Nov. 8- —The Narional Academy of Television
Arts and Sciences trustees meeting. Marriott
Marquis Hotei, New York. Information: Trudy
Wilson, (212) 586-8424.

Nov. 8-9 Radio Advertising Bureau radio sales
university. Ramada inn/Airport East. Phoenix.
Information: (212) 254-4800.

Nov. 10—Ninth annual dinner-dance of Caucus
for Producers. Writers and Directors, featuring
presentation of Executive of the Year Award,
Member of the Year Award and Distinguished
Service Award. Los Angeles. Information:
(818) 792-0421.

Nov. 12—Presentation of seventh annual Nan-
cy Susan Reynolds Awards for “outstanding
portrayal on television of family planning. sexu-
ality and reproductive health," sponsored by
Center for Population Options. Beverly Wilshire
Hotel, Los Angeles. Information: (818) 766-
4200.

Nov. 14-15—C-SPAN invitational semipar. C-
SPAN, Washington. Information: (202) 626-
4853.

Nov. 148-17—~National Associarion aj: Farm
Broadcasters annual meeting. Kansas City, Mo.

= Nov. 19-"The Road to Results," affiliate ad
sales workshop sponsored by MTV Network.
Sacramento, Calif. Information: Elizabeth Miro-
pol. (312) 565-2300.

Nov. 19—Cable Television Administration and
Marketing Society's Pay-Per-View 1991. Ana-
heim, Calif. Information: (703} 549-4200.

Nov. 19-22—Cable Television Adminisiration and
Marketing Sociery sales management master
course. Orlando, Fla. Information: (703) 549-
4200.

Nov. 20—Meeting of Society of Cable Television
Engineers, Penn-Ohio Meeting Group. Cranberry
Motor Lodge, Warrendale, Pa. Information:
{716) 664-7310.

Nov. 20-22—western Cable Show, sponsored
by California Cable TV Association. Anaheim
Convention Center, Anaheim, Calif.

Nov. 22-24—Fourth annual national confer-
ence of National Association of College Broad-
casters. including annual college radio/TV sat-
elite affiliates conference (Nov. 22). Brown
University, Providence. R.I. Information: (401)
863-2225.

Nov, 23-25—LPTV annual conference and ex-
position, sponsored by Community Broadcasters
Association. Riviera Hotel, Las Vegas. Informa-
tion: (800) 225-8183.

DECEMBER

Dec. 8—Deadline for entries in International
Broadcasting Awards for "world's best radio
and TV commerciais,” sponsored by Holly-
wood Radio and Television Society. Information:
{818) 769-4313.

Dec. 9—Foundation of the Motion Picture Pio-
neers 53rd annual dinner dance. Sumner Red-
stone, chairman, president, CEO, National
Amusements, to receive "Pioneer of the Year”
award. Waldorf-Astoria, New York. Information:
(212) 247-3178.
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